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In clause aspects of the oral business communications, motives of studying and use of Russian by
Chineses in modern conditions in sphere of trade are considered in connection with national features of
Russian and Chineses. In the comparative plan the situation of oral business dialogue «seller-buyer» is
analyzed. On the basis of the real speech material received during social-linguistic experiment in the
market, lexical units, word-formation elements, ethiquet formulas in structure of speech (dialogical)
unities are studied.
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The author of the article analyses a problem of how mythological and fantastic notion of Russian
people reflects in the language world-view. The object of the author’s attention is proverbs, sayings and
idioms connected with pets, such as cats and dogs. These set phrases were collected in Dictionary by V.
Dal in the 19th century and reflected common notions of Russian people. The aim of the author is to show
how heathen and Christian elements are joined up in the Russian world-view in the 19th century and what
role was given to a cat and a dog there.
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