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The article is devoted to the analysis of Myrmansk authorities’ activities concerning provision the
citizens with manufactured goods on the basis of archive materials. It reveals the work of the local
industry and shows formation of the normalized goods distribution system.
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The article is devoted to researches of the mass audience in the view of political science and sociology.
It is of current importance to detect and analyze factors that stimulate their conduct and political activity.
The author suggests to consider these ideal stimulators from the system-defined political position.


