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At the present stage of the market development the competitive struggle is conducted with primary
use of non-price methods of rivalry. One of most effective of them is branding supported by advertising
pressure. The clause is devoted to definition of connection between force of action of the specified marketing
tools of market struggle and a level of competitiveness of the enterprise.
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The article is devoted to the research of interrelation of a region’s economy development and its
petrochemical complex. The special attention is paid to the role of petrochemical industry in a territory’s
economy.
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