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The article is devoted to the analysis of the organizational culture of the American commercial
companies through its keywords. The author develops five criteria which help to identify the words
which can serve as clues reflecting the way of living and thinking. The article reveals the importance of
words which can be an introduction to the whole system of values within the landscape of the analyzed
culture.
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»: innovation/innovative,

launch, create/creation/creativity, introduction,
improvement, development, progress. 
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involvement, outlook, management, integrity,
policy. , commitment
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to project into the future, to put in place a
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value.
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: to add value, to create value, to
grow value, to maximize value, to enhance value,
to deliver value, to deliver real value, to add
positive value, to create long-term value/to
create longer-term value, to provide superior
value, to celebrate value. -
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 Coca-Cola, « , 
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growth. -

growth -
, 

growth:
sustainable growth, healthy growth, exceptional
growth, incremental growth, year-over-year
growth, explosive growth, top-line growth,
double-digit growth, high double-digit growth,
hyper-growth, growth for growth’s sake, growth
that staggers imagination.
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value -
:
We  want  people  to  perceive  that  we add

value. Otherwise, we will cease to exist.
-

value
-
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.
If our recommendations do not add value,

we do not serve our purpose.
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