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The article is devoted to the issue of current interest – evaluation of public relations campaigns’
effectiveness and models of its analysis. A special attention is paid to optimization of using there models
by specialists, that is creation of a so-called mini-guide on the present models.
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1.  PII (PII Model) (1985), -
.

2.  (Pyramid
Model of CO Research) (1992), -

.
3. 

(CO ‘Effectiveness Yardstick’ Model) (1993),
-

.
4.  

(Continuing Model of Evaluation) (1997),
.

5. 
(Unified Evaluation Model) (1999), -

.
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 haben  sein, -

. 
 sein  haben.

The article touches upon multilateral semantic-syntactical analysis of the Infinitive constructions
with the verbs «haben» and «sein». The meanings of existence and possession help to single out the modal
and control categories in the Infinitive constructions in German. The set of different semantic categories
determines the degree of probability of syntactical transformations «sein»  «haben».
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