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The article considers the factors that influence the development and promotion of the tourist industry
in St. Petersburg, its opportunities in increasing the flow of tourists visiting the city, duration of stay at
the destination, daily expenses, availability of hotel rooms, the number of workplaces, involvement of
investment resources and contribution to the city’s economy.
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In this scientific article the author considered one of the most important economic systems of Russia –
the economic system of constructing the objects of commercial realty as a part of the economic system of
construction in general. The author offered the structure of this system which included all its elements
and their interrelation.




