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The article considers the conditions and factors of establishing socioentrepreneurial corporations
for the sake of developing the marine transport system of Kazakhstan Republic, the ones with flexible
specialization, ability to introduce innovations and mobilization of the resources of the entire network.
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 1

2006 2007 2008 2009 2010 2011 2012 2013 2014 2015

1. 

:
–  ( ) 9,1 10 15 20,5 22 31,7 33,6 35,5 37,2 40
–  ( ) 1,4 1,5 1,7 1,9 2,3 3,0 3,1 3,2 3,7 4,3
– *

. )  956 – 981

:
–  ( ) 9,8 10 15 21 22 32 34 41 47 54
–  ( ) 1,5 1,8 2,0 2,2 2,7 3,2 3,6 4,0 4,4 4,9
– *

. )  1345

2. 

, 

 ( )

1,2 1,8 3,6 4,7 5,0 6,0 10,0 12,8 14,0 19,4

, 
 (

)
8,8 10,0 10,8 12,0 20,0 25,0 32,0 41,0 47,0 54,0

*
. )

31 46,5 93 124 130 145 180 224 244 340  340

* ( .
)

165 180 186 210 350 438 560 717 805 945  945

 ( )
1,4 1,5 1,7 1,9 2,3 3,0 3,1 3,2 3,7 4,3

* ( .
)

8,0 8,0 8,0 10,0 13,0 16,0 17,0 18,0 19,0 20,0  20,0

 ( ) 1,5 1,8 2,0 2,2 2,7 3,2 3,6 4,0 4,4 4,9

* ( . ) 8,0 10,0 11,0 12,5 15,0 18,0 19,0 20,0 22,0 26,0  26,0

 110

3. 

 ( .) 24 44 81 117 132 147 145 145 144 144
* (

. ) 10 25 50 75 100 120 122 124 126 130  130

4. 

1 2
* ( .

) 8,0 18,0 38,0 46,0 53,0 60,0 64,0 68,0 72,0 76,0  76,0

5.   

* ( .
) 3,0 22 46 66 87 103 112 113 114 115  115
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The article deals with the concept, substance and management of competitiveness of a river cruise
tour enterprise, as well as its inner interconnections, functions and management goals.
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