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The article is devoted to the description of gender advertising discourse, its linguistic and pragmatic
characteristics, studying its gender communicative processes and creating its gender-oriented communicative
manipulation strategies.

2. -
. . 

 « -
»,  « -

,
, 

»3.

, 
-
,
-

. 
-

, , 
 –

 « ,
-

»4. -
,  -

-
.  -

, -
, , . . -

, 
.

, , -

  



2 4 4

, 

, -
5. -

-
, , , -

-
, 6.

,  «  –
» -

-
-

. , 
, 

, -
, ,

, 
, 

, . -
, 
 ( -

, , .) -
, 

,  -
,  ( -

). -
-

.
-

.

, 
, 

-
. -

. 
 « -

, -
, -

, 

»7.

, , -

-
, 

. -
, -

-
, , 

, . -
 « » 

-
-

, -

, -
 ( , -

) -
 (

, , , 
).

-
-

 (1000 ), -
-

 (1998–2005), -
: Marie Claire, Elle, She, Red,

Newwoman, Good Housekeeping (
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«LANCOMEPARIS HYDRA ZEN Stress
relief for your skin! The first skin looking de-
stressing moisturizer. Stress can leave your skin
looking dry, dull and fatigued. Break through.
Acticalm technology is combined with powerful
hydrating agent’s to restore skin to perfect
comfort and softness. Helps protect skin from
stress, pollution and the environment. RESULT:
Sings of stress and fatigue disappear. Comfort
and softness are restored. Skin’s youthful look
is renewed. NEW. Also available in a formula
for dry skin: Hydra Zen Peaux S ches. Believe
in beauty».
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: Stress

relief, HYDRA, de-stressing, moisturizer,
hydrating agent, perfect, comfort, the first,
softness, protect skin, comfort and softness,
restored, renewed, beauty. -

: Break through. ( -
). RESULT: Sings of

stress and fatigue disappear ( -
, -

). Break through. Acticalm
technology is combined with powerful hydrating
agent’s to restore skin to perfect comfort and
softness. Helps protect skin from stress ( -

: -
-

). -
-

, : Break
through.
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: Acticalm
technology, powerful hydrating agent, perfect
comfort. -

. , 
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:
relief for your skin, Break through, Helps
protect,t look is renewed, Believe in beauty. 

-
-

: LANCOME PARIS HYDRA ZEN Stress
relief for your skin! Break through. Believe in
beauty. 

:
Acticalm technology is combined with powerful
hydrating agent’s to restore skin to perfect
comfort and softness. Helps protect skin from
stress, pollution and the environment. RESULT:
Sings of stress and fatigue disappear. Comfort
and softness are restored. Skin’s youthful look
is renewed ( -

: ). -
: The first skin

looking de-stressing moisturizer. Also available
in a formula for dry skin. -

, 
: Sings of stress and fatigue

disappear. Comfort and softness are restored.
Skin’s youthful look is renewed.
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The article contains the analysis of the methodological guidelines on the teenagers’ subculture study.
It allows to activate the scientific investigations considering the teenagers’ subculture as a pedagogical
phenomenon.
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