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The article touches upon the issue of communicative and pragmatic potential of intertextual elements.
The intentional nature of the phenomenon under consideration is analysed in the framework of the political
narrative in the aspect of the principles of the strategic approach to the verbal impact study.
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 (the issue with

Abkhazia and South Ossetia, the Doha trade
round)  –  I,  II  ;  
(Guantanamo Bay, the Yukos affair, the
imprisonment of Boris Khodorkovsky) – II ;
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(the attack on Yukos, the Beslan school siege in
September 2004, the «orange revolution»), -
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 «The west’s new Russophobia is
hypocritical – and wrong» (The Guardian,
June 30, 2006) :

Unruffled, he made only three mentions of
the US in his state of the nation address a few
days later. One was a flattering reference to
Roosevelt’s new deal as a partial model for
Russia. – ,
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George Bush said only that Russia would

find its own version of democracy… Perhaps
sensing weakness, it was Mr Putin who did the
embarrassing. «We certainly wouldn’t want to
have the kind of democracy that exists in Iraq,»
Mr Putin said (Russia triumphant, The
Economist, July 22nd 2006). – 
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The article deals with the role of one of the leading US mediabrands – «The New Yorker» magazine –
in the American culture. It is underlined that a high level of literary material published in the magazine
is the advantage of «The New Yorker». The article represents the facts on how «The New Yorker»
managed to occupy the leading position in the modern American culture in the conditions of intense
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