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The article deals with the role of one of the leading US mediabrands – «The New Yorker» magazine –
in the American culture. It is underlined that a high level of literary material published in the magazine
is the advantage of «The New Yorker». The article represents the facts on how «The New Yorker»
managed to occupy the leading position in the modern American culture in the conditions of intense
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The author of the article analyses the peculiarities of functioning of the German adverb «heute»
(today) in different forms of message – dialogues and narrative literary texts. By means of the method of
modelling, it is proved that the adverb «heute» can act not only as a deictic indicator but also as an
anaphoric one.
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