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The article describes the process of the emerging markets globalization. The author outlines 5 major
stages of the process, i.e. arrangement of required macroeconomic conditions; wave-like development of
international trade and foreign investment; restructuring of companies acquired by foreign investors;
transformation of national companies; side effects of globalization.
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In the article the features of marketing strategy are certain in tourism. Basic directions of marketing
researches are exposed at different levels. Marketing meaningfulness is grounded for the increase of
competitiveness of tourist services.
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