
6 9

 – -
-

»1 . 

, -
-

. 
, -

-

 – 
-
-

, 

. -
-
-
,
-

.

-
, , -

, 

. . 

.
 – , . .  

-
, , , -

.

The article deals with the question of forming organizational culture that should become a stimulating
environment for permanent creation and adaptation of novelties in business processes by the staff of a
company, which develops an innovation strategy, from the point of view of management sociology.
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