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The article presents a comparative analysis of the two axial images – a «bogatyr» (a Russian epic
hero) and a «knight», which are typical respectively for Russian and western cultures. The article reveals
the reasons for their origin and factors of development. The author analyses attitudes of a «bogatyr» and
a «knight» towards different notions such as the world, woman and others.
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The article is devoted to the problem of wide-spread occurrence of apocopic words in modern British
and American newspapers and magazines. The author proves by the concrete examples that rich pragmatic
abilities and capacities of shortened words account for their prevalence in the press.
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