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The article dwells on principal kinds of persuasion of the reader and describes their distinctive
pragmatic features. Special attention is paid to the specific kind of persuasion dominating in the text and
prevalence being dependent on the text’s pragmatic purpose and its type. Realisation of persuasion in the
essay has its own peculiarity determined by the essay’s syncretism and its belonging to the publicistic
style.
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The article studies the interactive component in ironic utterances. The author researches ironic
utterances (IU) in newspaper texts taken from the satiric weekly magazine «Le canard encha ». The
survey considers the following questions: correlation of the terms «dialogue» and «interactivity» in relation
to ironic utterances, means of expression of the interactive component in newspaper texts and nature of




