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The article delivers the results of integral study of a businessman’s social maturity. The author
presents the data of the experimental research on the structure and building of the typology of motivation
for modern business community forming. Individual-psychological features of the distinguished types of
business intercommunity integration motives are described according to the indices of social maturity.
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1* 2 1 2 1 2 1 2 1 2
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1 24,28 27 35 28 2 1,96 31,52 15,68 6,84
2 25,31 25 33 32 1,75 2,22 31,75 15,65 6,72
3 26,43 27 35 28 1,82 2,11 32,78 16,04 6,86
4 28,04 26 35 29 1,89 2 33,18 16,07 6,96
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16  F

A B C E F G H I L M N O Q1 Q2 Q3 Q4

1 6,8 5,8 5,3 7,1 4,9 5,2 5 5,8 6,9 4,9 4,9 7 5,3 5,3 3,6 5,1
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The interrelation of perfectionism and dysfunctional traits of different personality types in the two
test groups (60 patients with depressive disorders, 160 persons from population) is investigated in the
article. The author finds out significant positive correlation of perfectionism with traits of different
types: avoidant, dependent, passive-aggressive, obsessive-compulsive, paranoid, schizoid and borderline.
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