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The article is devoted to the problems connected with types, reasons and factors that cause origin
and development of social conflicts among contract servicemen. The examination is carried out according
to the sociological research in military units and subunits of railway troops. Special attention is paid to
dynamics of conflicts among officers.
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The role and significance of the human factor increases in the modern social and economic conditions
and, therefore, regularities of human behavior and motivation, which is closely connected with them,
should be taken into consideration. Motivation of staff for achieving high results in professional activity
is a very topical question for modern Russia. The author of article analyses diagnostic parameters of
staff motivation considering social and psychological realities.




