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The article views comparative and assimilating zoonymic adverbs that are characteristic of the fiction
by E. Nosov, a wonderful Russian writer of the 20th century. A comparative construction analysis is
based on the structural-semantic principle.

The article is addressed to specialists, students-philologists, journalists and a wide range of readers.
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The article touches upon the problem of consumer subjectiveness in the context of the domestic
psychological methodology. The author establishes that the consumer subjectiveness is insufficiently
considered in the marketing approach. The results of the research are the following: 1. Consumer
subjectivity is revealed in interpretation of motivators-reasons of a product purchase. 2. Interpretation is
determined by the components of consumer subjectiveness, such as satisfaction of relevant needs and
internality of a subjective control’s locus.
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