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Research into the means realizing emotional concepts lets determine specific ways of expressing
categories of emotiveness and subjective modality in the text of popular science article. The use of the
linguistic means which enable to increase figurativeness and emotionality of the narration facilitates
comprehending the author’s estimation of the subject and perceiving cognitive information presented in
the article. All this displays specific character of popular science article as a special genre of popular
science substyle.
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 «Long Live Those Who Choose the

Independent Path in Film Production», -
 http://www.articles.ask-

me-about.com. 
.
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 «Long Live Those

Who Choose the Independent Path in Film
Production».
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: It can be disheartening
at times when you are standing in front of an
eighteen-plex movie theater location and you
want  to  see  a  movie  with  a  story.  
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:
This  spells  disaster  for inept studio executives
and their heads will roll. This is why they
always try to cover their behinds with the safest
investment, and that is why you will not see
them taking any chances on something or
someone that has not already been proven to
make money.  inept

 behinds, -
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 head  behinds. -
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: It
seems like the only films being made these days
by major studios are sequels to comic book hero
movies, remakes of classic old movies and old
television shows that have been turned into
movies. -

 sequels, remakes  old television
shows 
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: Most of the projects
of today’s film industry are chosen by Wall
Street instead of by some cigar chomping studio
executive sitting behind a desk on a studio lot
in Hollywood. -

 cigar chomping -
, 

, -
-
-

.

, -



1 9 9

, -
-

: When shareholders get nervous
they shine a bright light on their investment and
look for anything or anyone that is not making
them money.  
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:
One thing is for sure; when it comes to the
movie industry the cream always rises to the
top. Although it has been smothered by
commercialism lately it cannot exist on money
and test marketing alone. The main nutrient
it  requires  to  survive  is  creativity.  
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: A truly
great story teller cannot be silenced by
nepotism. They will always find  a  way  to  get
their story told. -

-
 truly   always,  
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: You have to

understand when you take on a career in film
production you are rolling the dice with your
future success. 

 rolling the dice with your future
success -
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:  The  best  way  for a Nobody to

become a Player in Hollywood is to make a big
showing at a major film festival like Sundance
or Toronto. This always leads to some good
publicity, which can launch a career from
independent to mainstream. -

 a Nobody  a Player
in Hollywood -
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: Their exploits in the world of
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independent film was a springboard to the big
time.  
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springboard to the big
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: Even the most heavily
laden special effects movie needs some sort of
creativeness to build their explosions around.
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1) Any deviation from that concept puts a
studio at risk of having a movie that «bombs»,
or in other words loses money ( );

2) When shareholders get nervous they
shine a bright light on their investment and
look for anything or anyone that is not making

them money. This spells disaster for inept
studio executives and their heads will roll ( -

);
3) Explosions and clever product placement

sell more tickets than gripping stories ( -
).
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