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The article shows the influence of economic self-reliance of educational services on the modification
of structural elements of school as a pedagogical system. Factors that condition the necessity of school
social activity management as its development resource are considered. The author makes an attempt to
realise the marketing approach as an instrument of educational quality control.
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The article deals with practical realisation of pedagogical conditions aimed at forming value
orientations. It touches upon the specific character of technical university and application of value
orientations forming model, which develops not only a stable system of value orientations, but also value
projection of future professional activity.
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