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The problem of interrelations in the cellular communication market is examined in the article. The
author proves that the transition from rendering of chiefly voice services to a broad spectrum of value-
added services requires replacement of cooperation business-models for key participants. The author also
suggests his own model of cross-functional interaction among operators, content providers and aggregators
and points out its main advantages.



8 3

2) -
;

3)
, 

-
.

  -
-

:

-

.
-

, 
-

  -
  

-
.

  -

   
-

, -
, , 

, 
.

  -
    

-
. ,
  

,
  ,
  

, 
  -

-
 – -

, 
-

.

,   
  

:

;
    -
,  -

-

.
C -

  -
-

,  
:

-
;

;

  .
-

  
 – « » -

, . . -
, -

.   -
-

.
   -

  -
  

, -

.
         -

      
   ,       

  
:

) -
;

)   -
, -

  ;

  ...



8 4

-  -  -

-

,

,
,

,

,
,

,

)

,

/

,

, ,
CRM, 

)

,

, 

) 
  -

  
.

  
  .

,   
  

,
   « », -

  
, 

,

  
, -

, 
.

, , -
  

.
, -

  ,
. 

, ,  -
,  

-
  .

 1



8 5

-
-

 (  1).
  -

,   -

.   

, - -
,  ,  .  

  -
, 

 ( , . .), -
.

  -
,   

  

,  -
, -

-
.

  ,

  -
  .

  -
. 

-
    -

-
 – .

  – , -

.

 – -
, , -

, 
, 

-
.

 –  – 
, -

.

 – ,
, -

-
. -

-
: -

, -
. -

, 
.

  – -
, -

, 
, -

. -
-
-

.
-

  
  . 

, -

.   -
  , -

  -

  –  ,  WEB,  ,  -
), , 

; - -
, -
  .,    -

, -
.

-
 – -

 –  -

. 
,   ,

-
, 

   -
.

  ...



8 6

-

:

 ( -
, 

);
-

 ( -
-
-

);

 ( -

);
, -

-
, -

-
);

 (
-
-

. 

, -
-

);
 ( -

  « » -
  

);

, , -
 ARPU  VAS ( -

 60%  VAS).
:
-

  – , 
, 

. . -

.    -
, -

  -
.

 –  -
:

-
 ( ,  

, , -
, , );

 ( -
, 

);

 ( -
).

, 
    -

-
, -

-
-

, -
  

, ,   
  

.
, 

-
, , -

  -
 – -

, , 
.




