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The author shows the diversity of zoonimic personification patterns which can be found in the fictional
discourse of Nosov, a famous 20th century writer, and studies the semantic originality of the features being
personified.
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The article discusses how to carry out sociological assessment of the effect organizational culture may
have on the employees’ drive for innovation and provides an overview of some cases illustrating possible
improvement measures. The results of these empirical studies allow the author to formulate recommendations
on how to create innovation-oriented environment in an organisation.

Key words: organisational culture, innovative activity, innovation, organisational changes, deployment
of innovations.




