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The purpose of the article is to provide a method for the analysis of proper names which is based on the
quantitative comparison of different types of proper names. Having made such an analysis, a scholar can
better understand the author’s intention and the model of reality the writer creates.

Key words: onomastics, proper name, fiction, author’s intention, model of reality.
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: Tip taxis ten per cent in Bangladesh,
five per cent in Italy; in Mexico it is not
necessary, and in Japan the  driver  will  be
positively insulted if you do. Narita airport is
forty kilometers from downtown Tokyo. <...>
In Israel, breakfast eggs are served soft-boiled
and cold – yuk. In Korea, they eat soup at
breakfast. Also at lunch and at dinner. In Norway
they have dinner at four o’clock in the afternoon,
in Spain at ten o’clock at night. In Tokyo the
nightclubs close at 11.30 p.m., in Berlin they  are
only just beginning to open by then4.
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.  .):  I  have  thought  about  the  stuff  I
want played at my funeral, although I could
never list it to anyone, because they’d die
laughing. ‘One Love’ by Bob Marley; ‘Many
Rivers To Cross’ by Jimmy Cliff; ‘Angel’ byAretha
Franklin. And I’ve always had this fantasy that
someone beautiful and tearful will insist on
‘You’re the Best Thing That Ever Happened To
Me’ by Gladys Knight,  but  I  can’t  imagine  who
that beautiful, tearful person will be 5.

, 
:  ...I  reckon

that she’d be the first to admit that looking
like Susan Dey in LA Law is  not  the  same  as

looking like, say, Vivien Leigh in Gone With
the Wind 6.  -
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, : ...and I bought
some new kitten heels the other day – so not
that... although there are some nice Prada-y
type shoes in Hobbs... Hmmm. I’m not sure.
<...> At the Clarins counter, my attention is
grabbed by a big promotional sign 7.

,  
: On the way out I pause in the hall to

check my appearance in the mirror (Top: River
Island, Skirt: French Connection, Tights: Pretty
Polly Velvets, Shoes: Ravel)  and  reach  for  my
coat (Coat: House of Fraser sale) 8, – -

, : As we
stride off over the glossy floor, I surreptitiously
run my gaze over Amy’s trouser suit again –
and find my eye landing on a discreet Emporio
Armani label. I can’t quite believe it. Emporio
Armani! So what’s Jill herself going to be in?
Couture Dior? God, I love this place already 9.
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The article analyses the concept of Recreational Activity and its basic characteristics. The main purpose
of the study is to explore teenagers’ preferences with regard to outdoor activities and to create a social
model of recreational activity. Special emphasis is placed on the transformation approach based criteria
for choosing recreation activities. The sociological study the article reviews shows what changes occur in
the structure of recreational activities.

Key words: recreational activity, health, quality of life, teenagers’ interests, value systems.




