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The article is devoted to the problem of qualitative valorization of contemporary art, general criteria
of which are established by the curatorial expert appraisal. The main object of the research consists in the
complex of features that define the curatorial choice while preparing and implementing the art project and
touches upon aesthetic, commercial and other aspects.

Key words: contemporary art, art-market, curatorship, qualitative evaluation.



3 7 1

-
, -

: -
, , -

, . ., -
-

, -

-
. -

, 
. 

, -

.
-
-

. , 
, -

-
.  

-

. -
, -

,  -
-

. -
, -

-
, -

, , 
 – 2.

-
, -

-
, 

. -
-

, ,
, , . 

, , -
-

, 
, 

.

, 
: 

 ( . )3; 
-

 ( . )4;

 (
-

) -
-

 ( . )5; 
,
-

,  -
 ( . -

)6; 

. )7; -
 « » 

, 
, , ,

 ( . -
)8. . , 

-
, 

-

 « » 9. -
,
-

. -
, -

,
-
-

: ; -
-

; -
;

, -
.

 ( )



3 7 2

,
, , -

, -
:
,  

;
,

, -

, -

-
,  -

.

-
.

, 
-
-

, -
. 

, , , -
-

. , -
, – -

. , ,

, 
 « -

»  .  -
, 

, 
-

.

, 

-
,  -

,
, -

, -

-
.  ,  ,  -

, -
, 

-
. , 

-
, -

-
:

 – -
, -

-
, , 

-

-
;

 –

-

,
-

, -
, -

, -
-

;
 – -

-

, , -
-
-
-
-

;
 – -

-
-

, -
-

, -
;



3 7 3

/  – -

-
, -

 – 
;

 – -

, -
, 

,
-

;
 – 

-
 – -

-
, -

;
/  – 

-
-
-

-
;

 – -
-

-
-
-

, 
;

 – ,
, -

-
-

, 

.

-
, ,

, -
-
-

, 
, -

.

1 .  // . 2004.  55. . 34–36.
2 ., ., .  // .

2004.  55. . 37–42.
3 ., ., ., .  // 

. 2002.  46. . 16–21.
4 .
5 ., ., . .  .
6 . ? // . 2004.  55. . 56–57.
7 .  // . 2004.

 55. . 7–8.
8 .  // . 2004.  55. . 51.
9 .

 ( )




