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Innovation is assumed to be a universal factor of social evolution. The definition of innovation as a
process is given. Development of innovation is described and modeled as a non-linear process determined
by the logics of the social system’s self-organisation. The possible states of innovation in its formation and
development phases are described.

Key words: innovation, process model, social self-organization, social system, non-linear social process.
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The article is devoted to the problem of perception of the key elements in a poetic text by speakers of
the Russian and French languages. The psycholinguistic experiment showed that the pivotal nature of a
key element and its semantic enrichment are an objective phenomenon and that they are perceived by the
majority of respondents.

Key words: key element, poetic text, psycholinguistic experiment, key element perception, level of
communication.
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