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The attitude of Viktor Pelevin to the problem of creative work is analysed in the article considering
the novel «The holy book of the werewolf» as an example. The main female character of the work is
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actually the author’s alter ego. That is why through the image of the vixen A Khuli V. Pelevin considers the
issues that are so important for him: correlation of the objective reality and the author’s subjectivity, a
place of a talented person in the social structure.

Key words: creative work, ambivalence, talent, pretence, transformation, werewolf.
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