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The question of sources of forming material, labour and financial resources is becoming to be relevant
owing to the specificity of functioning of non-state noncommercial organisations. The article reveals the
process of formation and use of the target capital as one of the extra possible ways of financing activity of
non-state noncommercial organisations.
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«Our consolidation will  close  one  store»  
«We had to dehire your friend». -

consolidation
dehire . -
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Euphemisms operating in business discourse are signs. It is possible to reveal the semiotic aspect of
business euphemisms by taking into consideration certain socio- and extralinguistic factors of business
communication. The main semiotic meaning of business euphemisms is to show the existence of underlying
conflict arising from violation of announced moral principles.

Key words: business euphemism, semiotic aspect, business discourse, sign.
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