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The article touches upon a relevant problem of globalisation’s influence on modern Russian students.
Using the philosophical methodology and relying on the data of her own research, the author analyses
theoretical and methodological approaches to the problem, reveals alterations of students’ social identity,
studies educational motivation and proposes criteria of students’ involvement in globalisation processes.

Key words: students, globalisation, students’ creative potential, social identity, motivation,
diversification of education, involvement in globalisation processes.
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The article views the phenomenon of V. I. Dal’s first work and also the first entry (lexeme) as the
major metalexicographical reference point and a semiological fact for conceptualisation of V. I. Dal’s
lexicographical strategy.
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