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The article aims to consider the place of trade marks in the lexical system of language. The approach
made in this article proves that trade marks must be considered as a special layer of proper names.
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The reflexion of God-building ideas in M. Gorky’s creative work is considered in the article. The
author proves that the concept of God-building appears in the writer’s works also after 1913, which
contradicts the point of view accepted in modern literary criticism.
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evolution.

, -
 (  –

, , 
, , -

), – -
, , 

 ( . – . .)» [6, . 8, . 505].
-
-

:  –
, 

 1906 

. ...

http://www.cognitive.narod.ru
http://www.philology.ru
http://www.cognitive.narod.ru



