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In the countries with developed market economy the marketing plays a rather essential role. The
marketing of formation is an in essence new, search in sphere marketing. In connection with increased
number of non-state educational institutions the competition, increases both between them, and with state
high schools. Such situation dictates necessity of searching ways of competitiveness increasing among the
higher educational establishments, more over intensity of a competition permanently grows and strengthens
by a degree of territorial affinity of educational organizations.
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The article is devoted to Integrated groups of companies (IGC) in today’s Russian economy. Special attention is given
to definition of IGC and to specifics of classifying IGC. The author points out, that it is not possible to use foreign ways
of management on the full scale, and proposes to classify IGC according to the features that influence the forming of
management structure most of all. The author presents the results of the analysis of 50 IGC of St-Petersburg with their
most important characteristics.
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